
VOLUME 51 ISSUE 05/ JULY 2023

AFRICA’S OLDEST AVIATION MAGAZINE

EXCLUSIVE CONTENT AND PREMIUM AFRICAN AVIATION NEWS

EXCLUSIVE AirFi 
Aero on board

AFRICA RISING 
AviaDev 2023MOGADISHU 

PLANS RELAUNCH 
Somali Airlines

EU SAF 
Funding



2,000 PC-12S – 1 PROVEN LEADER!

What makes the PC-12 the most popular single-engine business aircraft? Experience. With a rapidly

growing global fleet of more than 2,000 aircraft, the “World’s Greatest Single” has solidified its

reputation for superior value retention, low operating costs and safe operation. With an aircraft this

proven, the numbers really do speak for themselves.

pilatus-aircraft.com

Contact Pilatus PC-12 Centre Southern Africa, your nearest Authorised Pilatus PC-12

NGX Sales Centre for further information on

Tel: +27 11 383 0800, Cell +27 82 511 7312 or 

Email: aircraftsales@pilatuscentre.co.za

https://www.pilatus-aircraft.com


AIRNEWS  VOLUME  51 | ISSUE 5

PUBLISHER TCE PUBLICATIONS
PO Box 35082, Northway
4065 South Africa
Tel.: +27 31 564 1319

MANAGING DIRECTOR
Joan Chalmers / joan@airnews.co.za

EDITOR
Heidi Gibson  / heidi@airnews.co.za

BUSINESS DEVELOPMENT
Hes von Wielligh  / hes@airnews.co.za
Tel.: 083 472 8834
Carla Hamman 
carla@airnews.co.za
Tel.: 084 894 6172

AFRICAN CREW 
ETHIOPIA - ADDIS ABABA
Kaleyesus Bekele  / kaleyesusb@gmail.com
Tel.: +25 1911 461804

KENYA - NAIROBI
Githae Mwaniki  / githae.mwaniki@gmail.com

 CONTACTS

CHECKLIST 01

MALAWI- BLANTYRE
Frank Jomo  / fj omo@yahoo.com
Tel.: +265 922 0911
NIGERIA - LAGOS
Albinus Chiedu  / output.publications@yahoo.com
Tel.: 234 803 81 17704

TANZANIA - DAR ES SALAAM
Al Mohamed  / alm@ctas-net.com
Tel.: +255 784 474840

UGANDA - KAMPALA
Russel Barnes  / barnesy@imul.com
Tel.: +256 722 712557

ZAMBIA - LUSAKA
Humphrey Nkonde  / zpeopleandplace@gmail.com
Tel.: +26 0969 179805

ZIMBABAWE - HARARE
Wallace Mawire   / wmawidri@gmail.com

INTERNATIONAL EDITORIAL
BRITAIN / EUROPE / EUROPE BSP
MEDIA DIRECTOR

Sally Passey  / sally@bspmedia.com
Tel.: +44 (0) 1491 628000

ITALY / PALERMO
Fabio Gigante  / fabgiga@liberto.it
Tel.: 0939 329 360 3665

MALTA - ST JULIANS
Chris Cauchi  / ckcauchi@melita.com
Tel.: 00356 9928 2208

AUSTRALIA / ASIA
Barrie Collins  / collinsphotographic@bigpond.
com
Tel.: +61 41 711 1729

USA, CANADA, SOUTH  AMERICAN  CREW
MEDIA DIRECTOR 
Sally Passey  / sally@bspmedia.com
Tel.: +44 (0) 1491 628000

RUSSIA - MOSCOW
Yury Laskin  / ylaski@mail.ru  or 
Tel.: 7 495 9121346

This photo of Airlink’s Embraer E195E was taken by South African 

photographer Pieter Cronje during the Lowveld Airshow held at the 

Nelspruit airfi eld earlier this year. Cronje is an accredited World Airnews 
photographer. His article and photos will feature in our African Airlines 
Directory next month. Make sure you get a copy of this one!!
Cover photo by: Mike Wright. 
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Offering the ultimate passenger experience even on the longest of 

flights, the A350’s innovative design delivers an enhanced passenger 

experience, a smooth ride and increased efficiency for operators. 

With cutting-edge aerodynamics and 70% advanced materials,  

the A350 has been a cost-effective and durable addition to the 

widebody market since 2015.

https://www.airbus.com
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AVIATION NEEDS A MOONSHOT
By Heidi Gibson

During the recent International Air 

Transport Association World Air Transport 

Summit in Istanbul, Akbar Al Baker, CEO 

of Qatar Airways, described the airline 

industry’s emissions goals as “a PR 

exercise,” and stated that the industry will 

miss its carbon-reduction targets in 2030 

and net-zero goals in 2050.

IATA director general, Willie Walsh, refused to accept this 

characterisation – but agreeing that reaching the targets will 
not be easy or cheap.

It’s time to put it out there – while sales boom at the Paris Air 
show and optimisim is in the air – the likelihood of achieving 
these targets are very slim. Consider that the aircraft 

manufactured today – are not powered by 100% sustainable 
aviation fuel (SAF), hydrogen or all-electric engines – and they 
are going to be in the air for the next 20 years or more. ( read 

more about the Paris Air show on pages 17- 19).  

Many African countries can’t even manufacture their own 

Jet fuel. There are no Sustainable Aviation Fuel producers or 

operations on the continent and at present it costs European 
airlines fi ve times more than Jet 1A fuel. We see and read lots 
of PR stuff  about using 100% SAF fl ights but it’s the exception 
not the norm.

And all the while the Earth is getting hotter and the climates 
are changing. I could feel it in Nairobi, Kenya – the location 
of the AviaDev Africa conference – where it was supposed to 

be ‘winter’. The Horn of Africa drought hit the countries of 

Somalia, Ethiopia, and Kenya where the rainy season last year 
was recorded to be the driest in over 40 years. An estimated 

43,000 in Somalia dying as a result last year. ( turn to page 14 

to read more)

Blunt hard-hitting measures such as carbon taxes, and 

complicated emissions trading schemes are not going to work. 

We need to make a giant leap forward – just like we did when 
we put a man on the moon. 

And unrealistic targets need to be thrown out. Each small 
achievement in getting to Net Zero needs to be realistic and 

achievable.   

What is needed is a ‘moonshot’ – a giant leap forward!
Turning away from the doom and gloom – it seems airlines 
are fi nally set to make a profi t – for the fi rst time since 2019. 
IATA predicts a net profi t of $4.7 billion and a 0.6% net profi t 
margin on the table. 

Accordingly there is a 20% increase in deliveries of large 
aircraft compared to last year’s fi gures and production rates 
will match this increase by the end of FY 2023, according to 

Fitch Ratings fi gures. 
Meanwhile this month we have the monumental Royal 

International Air Tatoo coming up where spectators can look 

to the skies with a host of aircraft on display. A few of these 

will be the USAF’s newest tanker the Boeing KC-46A Pegasus, 

the U-2 Dragon Lady and the special WC-130J Hercules 

Weatherbird.

And then later across the seas in the USA moon missions, 

unique aircraft and daily forums will form part of EAA 
AirVenture Oshkosh 2023. It’s a busy time for aviation lovers. 

Enjoy the read.
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MORE THAN A SERVER, MORE 
THAN A ROUTER

AirFi Aero CEO Job Heimerikx

World Airnews editor Heidi Gibson got a 

chance to talk to the CEO of a company 

based in the Netherlands that has 

designed a trail-blazing, innovative and 

cost-eff ective solution that will allow 
passengers free onboard connectivity. 
Meet AirFi Aero’s Job Heimerikx.
WAN: I am excited about what I have read so 

far about AirFi Leo. But before we get into that 
please tell us a little bit about the AirFi company. 
When was it formed? Where are you based? And 

what services or solutions do you provide? What 

has been your road to success?

JH: With offi  ces around the world, AirFi Aero is a disrupter in 
the infl ight entertainment world – now a partner of choice for 
more than 70 airlines and rail operators.

Established in 2011 by a team of industry specialists who 
dreamed of making cabin crews’ lives easier and the 

passenger experience more fun. We knew would be possible 

with economical and easy-to-deploy digital solutions 

for airlines and rail operators. In 2012, AirFi launched its 

proprietary Connected Crew mPoS (mobile point-of-sale) 

platform and we the company hasn’t looked back since.

 In 2014, the revolutionary AirFi box was brought to 

market as the fi rst portable streaming solution for the 
air and rail sectors. Fully compatible with our Connected 

Crew solution and costing a fraction of what traditional 

in-fl ight entertainment (IFE) did, the AirFi box (now in its 
third generation) disrupted the industry and was soon being 

imitated by numerous competitors. 

 Throughout the years, AirFi has managed to stay several 

steps ahead of the pack with constant innovation (like in-seat 

ordering and LEO low-bandwidth connectivity) and by always 
putting customers fi rst.
 In 2021, AirFi celebrated 10 years in business. We now have 

customers on fi ve continents and regional offi  ces around the 
world to support them in every way. 
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AirFi provides three core solutions

1. A fl exible, retail-centric alternative to costly embedded   
 infl ight entertainment 
2. Mobile point of sale (mPOS) and Connected Crew solutions 

3. LEO: a low-cost, low-bandwidth connectivity solution ideal  
 for data packet-based messaging 

WAN: How would you describe AirFi LEO? What 

does it do?

JH: AirFi LEO is the world’s fi rst lightweight, low-cost infl ight 
connectivity solution for the global commercial aviation sector 

that can be delivered without major aircraft modifi cation. 
 Our innovative and patented antenna mounts in a window 

frame (overnight), off ering aff ordable IP connectivity and 
associated operational and passenger experience benefi ts to 
airlines everywhere.  

 At a fraction of the cost of other satcom solutions, LEO 
provides a global low-bandwidth connection for aircraft with 

the exceptional reliability of the Iridium Certus low-earth orbit 

satellite network. This level of bandwidth, whilst not enough 

for data-heavy applications like streaming video, voice calls, 

or web browsing, is more than enough to allow simultaneous 

use cases like live credit card validation (for infl ight retailing), 
air-to-ground text messaging (such as WhatsApp and other 

messenger platforms), and ACARS over IP. 

ACARS over IP allows for fl ight deck communication with a 
25x cost savings over traditional HF or VHF radio networks. 

 At the same time, integration with crew apps can also 

deliver real-time weather updates for pilots, catering and 

customer service improvements for cabin crew, and links to 

maintenance operations to speed repairs and reduce turn 

times. Future IoT off erings can be easily integrated with 
the AirFi LEO network, taking advantage of the low-cost 
hardware and satellite links. 

 In short, AirFi LEO is democratising infl ight connectivity. 
Now any airline can create a sustainable business case for 

connecting their fl eet.
 The backbone of the AirFi solution is the AirFi Box. The 

light and compact AirFi Box is placed in the stowage bins of 

any aircraft to create a powerful Wi-Fi network onboard that 

passengers connect to using their own devices. 

 AirFi works from an API-driven, cloud-based architecture 

that makes partner integration and content updates easy.  

 All of AirFi’s solutions are supported by AirFi’s proprietary 

data analytics platform and dashboard, granting insight into 

system performance and customer behaviour. 

 AirFi’s portable wireless infl ight entertainment (moving 
map, AR/VR experiences, fi lms, TV, games, music, magazines, 
newspapers, and more) and Connected Crew solution (mPOS, 

passenger information, communications, reporting) are fully 

integrated, depend upon minimal or no up-front investment, 

require no aircraft downtime and off er endless customisation 
and monetisation opportunities around content, advertising, 

and retailing onboard. 

WAN: After listening to the podcast on your 

website it seems this is a partnership between 

you, SKYTRAC, and Iridium. What brought 
the three entities together and where did the 

inspiration come from to provide this solution?

JB: We had developed another similar product that was less 

sophisticated and we were very keen on improving that. The 

initial product used Data Burst, but we wanted to move it over 

to a more advanced platform to address some of the initial 

pain points. We did our research and found that as a reseller of 

Iridium, SKYTRAC could solve this problem. Iridium was happy 

to join up with us because we represent a brand-new market 

for them. It takes three to tango in this case because you need 

the AirFi box onboard the aircraft, the perfect antenna, and 

the perfect means of communication between the antenna 

and the satellite.

WAN: Let’s deal with the connectivity part of this 

equation. How is AirFi LEO diff erent from other 
providers? I understand that the LEO stands for 

Lower Earth Orbit and refers to specifi c satellites. 
Why is the LEO system better than the other Ka 

and Ku band – service providers?

JH: It’s widely accepted that low-earth orbit (LEO) satellite 
networks will be the future of infl ight connectivity. One need 
only look at how much money huge corporations like OneWeb 

and Starlink are investing in this space to see it!

Easyjet onboard  - theres a QR code on the back of each seat 

that people can scan to access the platform.
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Large investment in LEO networks, combined with their 
inherent low latency and global coverage all point to the 

direction of more LEO for aviation, and we agree that low-
earth-orbit (LEO) constellations will be the way forward.
 What we also know is that there is a huge market for 

alternative connectivity solutions which can deliver the basic 

needs of the passenger (like messaging and email), and also 

bring operational benefi ts for the airline by leveraging a 
lighter overall kit that incurs less upfront cost or hassle. This 

demand is here now, and we think it will grow exponentially 

as case studies from the early movers emerge to demonstrate 

the value of low-bandwidth solutions... especially on LCC and 

regional aircraft.  

WAN: Now let’s move on to the installation 

– as this provides airlines with 90% of the 

functionality at 10% of the cost.

JB: For 90% of airlines, the real business case for connectivity 
can be found in simple operational functions like payment 

validation, ACARS over IP, and crew communication. 

 Not only this, but many indicators show passengers are 

still far more concerned with things like low ticket prices 

and legroom than they are with streaming Netfl ix or other 
bandwidth-heavy IFC applications onboard. Many are 

very pleased (if not thrilled) if they can simply send a quick 

WhatsApp message to loved ones on the ground for no cost. 

 Our solution costs about 10% of the key Ka- or Ku-band 
connectivity solutions on the market today.

 Low-bandwidth IFC solutions that are inexpensive for the 

airline, easy to install, and pay for themselves in operational 

benefi ts are not just a trend. This is a practical and necessary 
innovation that our industry is more than ready to embrace.

WAN: What about the time needed to install the 

antennae and the box? I heard you say that for 

MRO operators it will not take a long time at all. 
How long will it take?
JB: It’s an overnight installation and we can do it on the 

tarmac. We don’t need to do it in the hangar.

WAN: Now, can we move to the provision of 

ancillary revenue streams and the ‘Mall in the 

Sky’ off ering? Will passengers be able to browse 
luxury or other types of goods, eff ect a credit 
card payment and have the item delivered to the 

location of their choice? How is this diff erent from 
other currently available options? 

JB: Our LEO solution alone will not create a Mall in the Sky 
off ering, but it is a piece of the puzzle! It’s actually like the 
cherry on top for the Mall in the Sky.

Mall in the Sky is the outcome of AirFi’s three core solutions 

combined and then infused with an airline’s creativity. 

The solutions are: 

- AirFi’s market-leading portable IFE content streaming   
 technology – via the famous AirFi Box 

- Connected Crew solution (featuring in-seat ordering), our   

 PCI-certifi ed payment solution
- And of course the overnight installed LEO connectivity   
 solution.

Each solution can stand alone, but when combined they are a 
powerful passenger experience and revenue tool for airlines. 

All three are designed to be low-cap-ex and very quick and 

easy to deploy. 

 As well, the open architecture of our backend system 

makes full customisation and integration with any third-party 

partners incredibly easy. There is no limit to the potential 

‘products’ that an airline could off er through their Mall in the 
Sky.  

WAN: Is the AirFi solution compatible with all 

aircraft types? Which airlines have adopted and 

embraced your solution? 

The AirFi Leo – the world’s fi rst light-weight, low-cost infl ight 
connectivity solution.
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JB: Yes, AirFi LEO is compatible with all aircraft types, as long 
as the antenna fi ts in the windowpane. Multiple airlines have 
signed up, but we’ll give them the honour of announcing it 

when they are ready.

WAN: World Airnews magazine primarily 

circulates throughout Africa. Do you have any 
plans to bring this product to market to African 

Airline operators?

JB: Yes, we have. The Iridium solution is perfect for the African 

market considering the positioning of the GEO, LEO, and air-
to-ground network operators. Furthermore, the hardware is 

so lightweight that from a cost perspective, even the smallest 

operator in Africa could use our product to boost their 

passenger experience.

 Many people from the West see Africa as less developed, 

but we know better. Africa is pretty much at the front of the 

pack from a mobile perspective, especially when it comes 

to micropayment solutions, which AirFi LEO can support 
onboard aircraft. I love the continent and I travel to Africa a 

lot.  

WAN: In the podcast, it was stated that this 

solution would be ideal for Low-Cost Carriers – 

who mostly lease their fl eet. Would you agree 
with this and why? Do you have an example of an 

airline that has taken up this off ering?

JB: It’s very simple. If you can operate a connectivity solution 

at around (US) $30,000 per aircraft per year, you have an 
extremely low-cost solution. Then, there’s the fact that you 

also have no drag and no weight penalty, which further 

reduces costs because airlines will save on fuel. 

 It’s a welcome by-product that LCCs will be greener with 

this solution than their legacy counterparts. Finally, AirFi LEO 

enables carriers to maintain a captive environment, which 

is better for ancillary sales. They don’t want to open up the 

internet for passengers to go and shop elsewhere! 
 The AirFi box streaming solution and connected crew 

elements of our product off ering are already a big hit 
with both aircraft lessors and airlines that lease aircraft to 

supplement their fl eets during busy months. We believe that 
the LEO solution is ideal for leased aircraft because of its 
minimally invasive nature. It’s incredibly easy to reverse the 

installation when the plane needs to go back to the lessor, 

saving airlines a lot of money. 

WAN: Would the age of the aircraft present 

any problems? Can this system or solution also 

operate in older aircraft? Many of the carriers in 

Africa make use of older models

JB: The age of an aircraft does not present a problem. It 

can always operate on a Flight Level 100 aircraft. However, 

the aircraft does have to be HRIF compliant. It can be that 

additional TPED testing is required. The portability of our 
solution and the fact that you can take it out quite easily, both 

the receiver as well as the boxes, an aircraft that goes out of 

surface let’s say within the next two years can still easily be 

equipped with our solution as the entire kit can then be moved 

to another aircraft.

WAN:  At the end of the podcast, Job Heimerikx 

stated that there are portable test kits available 

to interested airlines. Can you explain this 
further? Who do they need to contact or how can 

this be arranged?

JB: We do proof of product testing for our customers. The only 

thing we require is interaction with engineering, maintenance, 

and safety and then we can bring a completely battery-

operated kit to the aircraft. We place the antennas against 

the window during a fl ight and activate the system without 
being connected to aircraft power. That enables us to very 

quickly evidence the workings of the product and have the 

airline decide whether it fi ts their requirements or not. They 
can always contact sales@airfi .aero if they want to have a test 
arranged.

WAN: And lastly, is this a fi rst for commercial 
aviation? If so where are going in the future? 

What is next? 

JB: Yes, this is a fi rst for commercial aviation because none of 
the other vendors in the market have ever focused on bringing 

an IP connection to the window. Others claim to achieve 

similar results. The USP of AirFi LEO is that AirFi, together 
with SKYTRAC and Iridium, has a fully certifi ed solution 
covering all the diff erent elements of the product. 

The backbone of the AirFi solution is the AirFi Box.
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AIRBUS 
CABIN OF THE 
FUTURE
Airbus has launched a total rethink of 

cabin interiors to save weight and ensure 

100 percent recyclable products.

Dubbed Airspace Cabin Vison 2035+ , Airbus reached out to 

10 airlines, including Air New Zealand, Delta Air Lines and 

Lufthansa, as well as eight technology suppliers, to evolve 

the futuristic cabins which it hopes to incorporate into its 

hydrogen-powered concept aircraft by the middle of the next 

decade.

 Airbus also sought input from detailed passenger surveys 

to defi ne the main guidelines of cabin product development.
It said the aircraft cabin contributes 10-20 percent of the 

overall aircraft environmental impact, while in parallel, 

passenger research shows that 80 percent of companies 

incorporate sustainable travel policies and that 40 percent of 

travellers are willing to pay for CO²-neutral tickets.

 The Airspace Cabin Vision 2035+ is all about re-imagining 

the future travel experience by prioritising sustainability while 

maintaining superior levels of comfort.

 Airbus said this can be achieved via a paradigm shift 

leveraging digital processes and tools, bionic structures and a 

circular design philosophy.

 This fi rst phase of the project is called “Transparency” and 
by 2025 Airbus said that it will provide full transparency on the 

environmental impact of cabin parts and operations.

 It plans to off er CO² emission cabin options and more 
effi  cient cabin operations to airlines while establishing a 
framework for cabin end-of-life management and fi rst 
solutions.

 Decarbonisation is the second phase and by 2030 Airbus 

said it will be introducing new cabin interior solutions and 

materials with low CO² impact.

 It plans to reduce signifi cantly cabin products’ waste during 
production and landfi ll at end-of-use and establish new end-
of-life management approaches.

 By 2035 Airbus will have introduced what it calls 

“Circularity” and integrate the next generation cabin in a 
hydrogen-powered aircraft and support the reduction of 

emissions intensity for the existing global aircraft fl eet. It 
plans zero landfi ll and incineration of cabin materials at end-
of-use, except if required by regulation.

 Airbus plans the establishment of what it terms “a circular 
cabin” based on the elimination of waste and pollution as well 
as the circulation of products and materials.

 Airbus said that it has a business class seat concept that 

gains 10 percent more room while reducing weight saving by 

30 percent.

 Some of the concepts include using waste hand washing 

water to fl ush toilets, passengers on long haul fl ights would 
pre-order their meals to cut wasteful duplication of meals, 

while short-haul passengers would simply pick up a snack box 

at the gate lounge.

 The catering changes could reduce waste by 15 percent 

said Airbus.

 Airbus is working on three hydrogen concept aircraft that 

were fi rst revealed in 2020.
 All of these concepts rely on hydrogen as a primary power 

source - an option which Airbus believes holds exceptional 

promise as clean aviation fuel and is likely to be a solution for 

aerospace and many other industries to meet their climate-

neutral targets.

 The three concepts (above) - all codenamed “ZEROe” - 
for a fi rst climate-neutral zero-emission commercial aircraft 
include:

• A 120-220 seat turbofan design capable of operating trans-
continentally and powered by a modifi ed gas-turbine engine 
running on hydrogen, rather than jet fuel.

• A 100-seat turboprop design using a turboprop engine 
and also powered by hydrogen combustion in modifi ed gas-
turbine engines, which would be capable of travelling up to 

1600km.

• A 200-seat “blended-wing body” (below) design in 
which the wings merge with the main body of the aircraft 

with a range similar to that of the turbofan concept. The 

exceptionally wide fuselage opens up multiple options for 

hydrogen storage and distribution and for cabin layout.

Meanwhile seat designing and manufacturing company 

Recaro introduced a new seating solution for Airbus aircraft, 

nullifying the need for extra legroom seats while still meeting 

EASA and FAA’s 13-inch emergency exit passageway 
requirement.

Christened X-Tend seat, this product can boost cabin effi  ciency 
by enabling more seats to be retrofi tted into aircraft. The 
Airbus A320, for example, can potentially increase its cabin 

capacity from 190 to 194 passengers.

The seat features a shorter seat pan and a fl ip-up extension 
that can be upright when passengers sit, thus confi gured like a 
standard seat. 

 However, in the event of an emergency evacuation, the 

extension can be fl ipped down to enable the passageway to 
the exit to maintain the mandatory 13-inch space.



+27 46 624 5332

 A

    1971 Beechcraft Baron E55

  Stripping for Spares

Call for Parts Price and vailability

PATRICK:  +27 (0)82 565 8864

BRENDAN:  +27 (0)72 244 4958

PHIL:  +27 (0)83 284 3898

    * Maintained by the only Mooney Factory approved 

  Maintenance and Repair Facility in Africa. Unless 

otherwise stated all prices are exclusive of VAT

AIRVAN AFRICA

www.airmoon.co.za

 
*2011 GA8 Airvan

7350 Hours Airframe TT. 1160 Hours Engine SMOH.
3-Blade Prop Upgrade. Cargo Pod.

Melvill and Moon Seat Covers.
Recently refurbished paint.

Price: R7 420 000

OTHER AIRCRAFT FOR SALE

2008 Whisper Motor Glider

Lancair Evolution Turbine S/N 037
1250 Hours TT All Components

Extended range fuel tank

Price: US$ 930 000

1962 Cessna 182E
6900 Hours TT Airframe

1100 Hours SMOH Engine

Price: Call For Price

 
*1977 Mooney M20J

4560 Hours Airframe TT. 690 Hours Engine SNEW
IO-390 (210HP) Engine and Scimitar Prop Upgrade.

MPI by SA Mooney in September 2022

Price: US$ 85 000

*2003 GA8 Airvan
7800 Hours TT Airframe

Almost Timex.
Ex Botswana – No corrosion

Price: US$ 245 000

*1964 Mooney M20C
3350 Hours TT Airframe, 1500 Hours SMOH

Recent interior, good paint.
The perfect budget A to B machine.

Price: R675 000

*Classic 1948 Cessna 170
Immaculate example with all records from new

A genuine collector’s item

Price: R900 000

1942 Waco YMF
650 Hours TT Airframe | Only 15 Hours SMOH on Jacobs R-755B2M

Radial Engine | Based in Australia

Price: US$ 275 000

http://www.mooney.airmoon.co.za/aircraft-sales/show-ad/64/1977-mooney-m20j/used/
https://www.mooney.airmoon.co.za/aircraft-sales/show-ad/62/2003-ga8-airvan-for-sale/used/
http://www.mooney.airmoon.co.za/aircraft-sales/show-ad/32/1964-mooney-m20c/used/
http://www.mooney.airmoon.co.za/aircraft-sales/show-ad/67/2011-ga8-airvan/used/
https://www.mooney.airmoon.co.za/aircraft-sales/show-ad/47/lancair-evolution-serial-number-037/used/
http://www.mooney.airmoon.co.za/aircraft-sales/show-ad/41/1962-cessna-182e/used/
https://www.mooney.airmoon.co.za/aircraft-sales/show-ad/55/1948-cessna-170/used/
https://www.mooney.airmoon.co.za/aircraft-sales/show-ad/60/1942-waco-ymf/used/
https://www.airmoon.co.za/
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By Heidi Gibson

AVIADEV AFRICA 2023
With more than 350 people attending 
the business-to-business AviaDev Africa 
conference in Nairobi, Kenya this event 
– was a lot larger than last year’s held in 
Cape Town, South Africa.
And three keywords - engage, energise and elevate –  were 
used to unpin the event that saw 41 airlines represented, 75% 
of the delegates from Africa across 46 countries.

 The event aims at bringing airports, airlines, tourism 

authorities, governments and industry suppliers together to 

meet, learn from industry peers and make connections.

 Breaking from the past, organisers added an AviaDev Real 

Estate component to the programme targeting owners and 
operators of African airports and putting them together with 

those in the fi nance, and related skills sector. The idea being 
to assist airports to maximise the surrounding land to create 

revenue potential. 

 The fi rst day was dedicated to AviaDev Real Estate and 
attendees listened to several project showcases of African 

airports – among them Zambia, Zimbabwe, Guinea, and 
Lanseria and Dube Trade in South Africa – about their plans for 
future development.

 At the same time, there was a community outreach 

programme that saw a group of aviation experts, media and 

other related sectors visit the East African School of Aviation 
just near the Jomo Kenyatta airport.

 This is a training school under the directorate of the Kenya 

Civil Aviation Authority which sits under the country’s Ministry 

of Roads and Transport. The school off ers a variety of aviation, 
technical and management programmes. It was established in 

1954.

 At this event, pupils from the school and others that 

have since graduated and moved on – children or youth 
aged between fi ve to 25 years – all of whom are members of 
aviation-related social clubs got the opportunity to interact 

with the attending aviation professionals and discuss relevant 

topics.

 The outreach programme and the gala dinner were 

sponsored by Brazilian manufacturer Embraer while the 
networking reception gala was – almost ironically sponsored 
by South African Tourism – who were scarce on the ground.
 Day two and the conference kicked off  with an unexpected 
– last-minute - visit by Kenyan deputy President Rigathi 
Gachagua. He encouraged those attending to invest in the 

country and assured them of a safe country with a high level 

of security and a hard-working labour force. Cabinet Secretary 

of Tourism and Wildlife Peninah Malonza shared the platform 

with him.

 Then it was up to Daniel Silke director of Political Futures 

Consulting, who presented the conference with an in-depth 

The Ato Girma Wake Lifetime Achievement award was presented in absentia to Airlink CEO Roger Foster. Public relations 
company Plane Talking managing director Linden Birns (middle) – who has Airlink as a client - accepted it on his behalf. With 
him are (from left) CEO AviaDev Ltd Jon Howell, former chairman of the board of Ethiopian Airlines Ato Girma Wake, AFCAC 

secretary general Adefunke Adeyemi and CEO and founder of Astral Aviation Sanjeev Gadhia.
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macro-economic presentation. Silke painted a broad picture 

of the global forces at play, including the eff ect of infl ation, 
interest rate rises and fragmented political power struggles. 

 He mentioned the potential eff ects of climate change 
amongst others and it’s eff ect on Gross Domestic Profi t.
 Talking about travel and the latent or “revenge” demand 
by travellers, he warned that the year is going to be softer on 

all fronts. This will include global growth, the arrival of the 

downward trend of interest rates and others.

 He said India is expected will see the highest growth rates, 

while the USA may just skirt a recession if indications over the 

next six months are correct.

 As far as Africa is concerned, he said the picture is mixed 

like that of the rest of the world. “With slower growth, there 
will be slower recovery especially that of inbound tourism. 

What makes me optimistic though is next year when the IMF 

has predicted GDP levels to rise to 4.2%. 
 He told delegates that on a regional level, West Africa’s 

Kenya is growing at 5% - well above the levels of other African 
countries. South Africa’s growth outlook is on the other hand 

very weak with levels of 0.5%,” he said.
 While it’s a tough time for African governments, he 

said, there are positives as the average age of the African 

population is young sitting at 18 years, compared to those in 

Europe where it is 41 years and in Asia where it is 31 years. 
 “A young population off ers innovation but also risks as 
young people can become dissatisfi ed and demand more from 
governments,” he said. 
 After this, the panel discussions kicked off . Topics such as 
‘Profi t before planet’, ‘Strategising for success: how OEMS 
have helped airlines adapt their strategies for new routes’ and 

‘How technology is driving effi  ciency’ were tackled.

15EVENTS

The event begun with a surprise visit by Kenyan deputy President Rigathi Gachagua.

Representing all the diff erent ages of aviation clubs at the East African School of Aviation.
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The programme also featured a hard talk about the status of 

the Single African Air Transport Market (SAATM) as well as a 

‘Navigating fi nancial challenges’ and ‘Building a strong cargo 
system’.

 Ending on a high note was the presentation of the Ato 
Girma Wake Lifetime Achievement Award. This year it went 

in absentia to Airlink CEO Roger Foster who was not able to 
attend. Public relations company Plane Talking managing 

director Linden Birns – who has Airlink as a client - accepted 
the award on Foster’s behalf.

 In closing AviaDev signed an MoU or memorandum of 

understanding with the African Civil Aviation Commission 

(AFCAC). 

 AFCAC and AviaDev have a shared objective of promoting 

a safe, secure, aff ordable, effi  cient, and environmentally 

friendly operating environment in Africa. Under the MoU, the 

Parties will engage in various co-operative activities, including 

information sharing, events attendance, podcast participation 

and collaboration at relevant industry events. 

 Look out because next year AviaDev will take place 

in Windhoek, Namibia hosted by the Namibian Airports 

Company. 

The enigmatic aviation expert Sean Mendes moderated a panel 
that tackled the topic ‘Navigating Financing Challenges for 

Re-fl eeting decisions and African Airline Start-ups in a Post-
Covid World: Exploring Opportunities and Strategies’

Ch-aviation journalist Hilka Birns moderated a panel discussion on the topic “Profi t versus Planet”.

The younger children got to make and fl y their own paper 
planes at the community outreach programme
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AIR SHOW 17

IT’S BACK - THE PARIS AIR 
SHOW 2023
The largest single purchase order in the history of commercial aviation for 
Airbus, a visit from the French president, Emmanuel Macron, and overhead an 
impressive fl ight display.

What more can be said to describe the opening of the 

Paris Air Show 2023 – it’s been four long years and the 
highlight on the aviation calendar did not disappoint.

 This article attempts to capture a selection of the 

headlines from this iconic show and is by no means an 

all-encompassing defi nitive feature. There was a lot more 
happening that readers must look for online.

 So, Le Bourget Exhibition Centre in Paris was once 
again the centre of the world of all things aviation. 

Airbus took the headlines also immediately with the 

largest order ever that included 500 A320s from the 

IndiGo Airline with other smaller orders such as 30 new 

A320neo Family aircraft from Flynas, the Saudi air carrier 

and – for Africa, three A350 aircraft for Air Mauritius that 
will assist in expanding its network in Europe and South 
Asia and bringing its total A350 fl eet to seven.
 The orders continued on day two with Air India 

fi nalising an agreement with Boeing for up to 290 new 
jets and expanded services. The order included 190 737 

AutoFlight said it will be making its fi rst public presentation of its Prosperity I eVTOL aircraft at the 2023 Paris Air Show, 
scheduled to take place from June 19 to 25 in Le Bourget, France. AutoFlight Photo

MAXs, 20 787 Dreamliners and 10 777X jets with options 

for 50 737 MAXs and 20 787 Dreamliners and is Boeing’s 

largest order in South Asia and highlights its 90-year 

partnership with the airline.

 Air India also fi rmed up its order for 250 Airbus aircraft 
and selected an Airbus maintenance and digital package 

to power the airline’s transformation and growth strategy.  

This aircraft order included 140 A320neos and 70 A321neo 

single-aisle aircraft as well as 34 A350-1000 and six A350-

900 wide-body jets.

Mumbai-based Akasa Air ordered an additional four 

Boeing 737-8s in an attempt to ramp up market share in 

Asia.

 The deal means the airline, launched in 2022, now has 

76 planes on order through Boeing: 23 737-8s and 53 high-

capacity 737-8-200s. AirLease Corp added two 787s to its 

portfolio.

 According to its most recent annual report, ALC had 33 

787s, either -9s and -10s, in its portfolio at the end of 2022. 





https://www.avexair.com
mailto:info@avexair.com
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